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Integrated Marketing Communications
“Learning Communications for Marketing Promotion”
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People today have opportunities to access a wide range of
information through different media. Moreover, most people use data
from multiple sources for making daily decisions. Marketing professionals
therefore shall set up strategies to ensure effective communications
resulting in customers’ decisions on buying products and services. The
“Integrated Marketing Communications” of the Marketing, the Faculty
of Business Administration, is a subject that encourages students to
design strategies and analyse tools and media integratedly for marketing
communications, which are very beneficial to students who wish to be
the marketing professionals after their graduations.

A Principle of “Integrated Marketing Communications”

“Marketing communications” is a part of a Promotion; one among
the 4Ps of marketing consisted of Product, Price, Place and Promotion,
all of which marketing students must study in order to apply knowledge
on setting marketing strategies. “Integrated Marketing Communications”
is a professional compulsory course of the first semester to be taken
by third year students majoring in the Marketing. The students shall
study about communications for sales promotion with the aim of
enabling a brand to distribute more products or services. The
marketing communications normally comprise many channels.
In the meantime, customers will not buy products or services because
they receive information from only one channel such as advertising or
information shared by friends via facebook. Customers buy products
because they receive information through every communication
channel, which enables them to make decisions whether they shall
buy such products or services or not. Thus, the principle of this course
is to set strategies and design tools integratedly in order to create
multi-channel communication.
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Learning and Teaching Formats

The learning and teaching formats
of this course include both lecture
and practice. In the first lecture class,
a teacher shall assign group tasks which
are marketing projects that the students
shall develop to communicate their new
created brands. Then, a lecture topic of
each week will provide the students with
knowledge on marketing communication
tools such as advertising, public relations,
sales promotion, personal selling, direct
marketing and digital marketing, including

other tools for marketing communitions.

The students shall integrate
theories obtained in order to create
the projects with objectives, budgets,
strategies, tools and media for marketing
communications. Then, the students
shall communitcate such projects to the
teacherand classmates through exhibition
booths. Another assignment given by the
teacher is to interview the brands in

which the students are interested and
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wish to study how such brands conduct their marketing communications.
After that, the students will use information obtained from their interviews
for preparing reports and presenting them through exhibition booths as well.
The teacher shall place importance on work presentations because this

course’s main emphasis is communication.

Integrated Marketing Communications shall support the students
to practice and present their creative thinking as designed.

The students shall determine themes and shall present their works
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require the students to have knowledge on Integrated
Marketing Communications, for example, Brand

Communication and Digital Marketing.
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Career Path

The students majoring in Marketing
shall participate in brand marketing
projects or activities to which the Faculty
of Business Administration has provided
regularly. In addition, the students can
participate in designing marketing
plans and communications with many
brands. These projects and activities
are regarded as stages supporting
the students on practicing skills and
strengthen experiences to ensure
their occupational readiness. After
graduations, the students can work in
many fields including marketing, sales,
procurement as well as adverstisment,
public relations and marketing analysis
of both domestic and international
business entities.

Moreover, the students can work
for departments such as marketing
promotion activity, public relations,
customer relationship management
(CRM), including being business
owners. These roles require marketing
communication skills, whereas bodies
of knowledge must be integrated and
applied accordingly.
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